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αI¢Ψ{ ALLABOUT
MOBILITYά

Unter dem Motto

präsentiert die IAA MOBILITY 2025 die 
Mobilität der Zukunft nachhaltig, digital und 
intelligent vernetzt - um Menschen noch 
näher zusammenzubringen.

Followingthe slogan

the IAA MOBILITY 2025 presentsthe mobility of the
futureςsustainable, digital and intelligently
connectedto bring people even closer together. 
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MOBILITY FOR EVERYONE

Culture, People and Machines
The IAA Open Space makes innovative mobility solutions tangible for everyone - 
from Munich residents and international visitors to car and bike fans, families 
and generation Z. The stage program in the center of Munich offers visitors the 
opportunity to experience modern mobility on site and to experience 
technological advances in a tangible way. 

Emotionsand experiencesat the heart of mobility, techand culture
In Munich's unique city center, the Open Space combines a festival atmosphere 
with innovative product experiences, test tracks, shows and entertainment ς all 
in a climate-neutral way.

Directvisitor interaction at sevencentral locations

At sevencentrallocationsin Munich - includingMarienplatz, Wittelsbacherplatz, 
Königsplatz, Max-Josef-Platz, Odeonsplatz, the Residenzhöfe, Hofgarten and 
Ludwigstraße - visitorsto the Open Space will experienceand shapethe mobility
of tomorrow together.

Innovation and Entertainment at the IAA Open Space 2025

OPEN SPACE
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KEY FIGURES + MEDIA COVERAGE 2023

ἃ IAA websitevisits: Jan. to Sept. 2023
ἃPage views: 5.7 million
ἃUnique pageviews: 3.8 million
ἃAverage dwell time: 2:20 min2:20

820.000
Social media interactions were generated across 
all channels from January to September 10, 2023.

108 million

45 K
Instagram Followers

42 K
LinkedIn Followers

124 K
Facebook Followers

11,7 K
TikTok Followers450.000>

Open Space Visitors 

OPEN SPACE
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TARGET GROUP + VISITOR ANALYSIS

The Open Space serves for a broadtarget group ς from innovation enthusiasts to families ς 
and makes future-oriented mobility solutions tangible.

B2C visitor target groups

ἃ Users of all mobility areas: cars, bicycles, micromobility and public transport

ἃ Those interested in sustainable, future-oriented and intelligent mobility

ἃ Those interested in new technologies, e.g. e-mobility, charging infrastructure, tech

ἃ Users of sharing and on-demand services

ἃ Citizens and those interested in integrated urban development

ἃ Students at relevant universities in the Munich/Bavaria metropolitan area

All those on the move, from preschoolers to pensioners:

ἃ An intergenerational event with clear trends

ἃ Target group with high purchasing power

ἃ Stronger B2C focus and increased internationality

ἃ Technology enthusiasts

67%
of IAA visitors were 41 years old or younger. 
The largest group (26%) is between 31 and 
40 years old.

ϵ пΦмнл
monthly net income of private visitors. 25% 

ƛƴŘƛŎŀǘŜŘ ŀ ƴŜǘ ƛƴŎƻƳŜ ƻŦ ϵсΣлллΦ

90%
rated the internationality of the 
exhibitors and the entertainment value 
particularly positively. 89% praised the 
interest in innovations, and 87% were 
satisfied with the quality of visitor 
information.

OPEN SPACE
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COMMUNICATION PLAN

June 2025 July2025 August 2025 September 2025

IAA website(visitor information / stageprogram)

Instagram & TikTok(Organic) 

Press work / press conferences

Display Advertising / Out of Home for the Open Space 

Instagram & TikTok(Paid) 

Open 
Space 
09.-

14.09.

OPEN SPACE

Passenger TV (subways) 

As of October 2024, subject to change
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